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PAPER SESSIONS

1A: Theorising consumption – chair: Alan Warde
Jo Helle-Valle
Consumption and gender: a late-Wittgensteinian view

Pål Strandbakken

Symbolic value as destruction of wealth? - Are Bataille's concepts and insights relevant to the sociology of consumption?

Kai-Uwe Hellmann

The image of the consumer role, constructed by motivational research and marketing
Pekka Sulkunen

Generative Concept of Agency
Mirja Liikkanen

Sociological traditions, taste and new cultural connections. 
1B: Possibilities to consume? - chair: Margit Keller
Unni Kjaernes and Christian Poppe
Re-regulating consumption in a time of crises: An exploration of post neo-liberal regulation.

Emília Margarida Marques
Access and appropriation: consumption practices among Portuguese low-wage women.

Rosário Mauritti, Susana da Cruz Martins and António Firmino da Costa
Life patterns in contemporary society: a conceptual and operational proposal.

Andrea Vargiu

Negotiating marginality through consumption.

Isabel Silva Cruz

Between singularities and contexts: the (relative) autonomy of cultural consumption.

2A: Consumption as distinction – chair: Tally Katz-Gerro
Jörg Rössel and Simone Pape
Class, Cultural Capital, and Consumer Identity. Practices of Wine Consumption.

Margit Keller and Triin Vihalemm
Looking Russian or Estonian? Young consumers constructing the ethnic "self" and "other"
Roberta Sassatelli, Marco Santoro and Giovanni Semi

Consuming Distinction. The Constitution of the Italian Middle-classes through Housing, Food and Cultural Goods. 
Michaël Berghman and Koen Van Eijck
Visual arts appreciation patterns: crossing horizontal and vertical boundaries within the cultural hierarchy. 
Distributed paper

Silvia Leonzi and Antonio Di Stefano
The habitus of taste. The blurring of cultural consumption practices.

2B: Conditions of sustainable consumption – chair: Unni Kjaernes
Naoimh McMahon

Consuming food and global elite culture.

Suzana Sedmak

Educating for sustainable consumption.

Harald Throne-Holst and Eivind Stø

Stakeholders' perception of consumers' barriers to energy saving.

Eivind Stø and Pål Strandbakken
Increasing consumer awareness: A review of the Danish campaign One Tonne Less.

3A: Cultural consumption – chair: Pekka Sulkunen
Timo Toivonen and Taru Lindblom

Cultural Participation: Changes between 2001 and 2007 in Changing European Union.

Ineke Nagel and Yannick Lemel

Life Style Differentiation in the Netherlands.

Semi Purhonen, Jukka Gronow and Keijo Rahkonen
Nordic Democracy of Taste: Cultural Omnivorousness in Finland.

Tally Katz-Gerro and Meir Yaish

The Consequences of Cultural and Economic Resources for Tastes and Cultural Participation.
3B: Sustainable consumer activities – chair: Bente Halkier
Ritsuko Ozaki and Katerina Sevastyanova
Going Hybrid: An Analysis of Consumer Purchase Motivations. 

Sílvia Alexandre
New Perspectives of Consumption: The Ecological Consumer.

Johanna Mäkelä, Mari Niva and Päivi Timonen
Future patterns of sustainable food consumption. How consumers' visions are embedded in practices.

Blättel-Mink Birgit

Sustainable consumption by online trading. The example of eBay.
4A: Contested foods – chair: Johanna Mäkelä 
Laura Terragni
Are you really sure you do not want another piece of cake? How people react to dietary changes of family members.
Ulf Hjelmar
Consumers' mode of categorising organic products and the social situation of households: the case of Denmark.
Jana Rückert-John
Semantic of naturalness: re-assuring consumers of a risky food production.

Bente Halkier and Iben Jensen
Butter in, butter fried, butter on top: Change of food habits and social network relations.

Vanessa Higgins and Angela Dale
Ethnic Differences in food consumption.
Distributed papers

Paloma Herrera

Food consumption: The connections between religion and food in modern societies.

4B: Luxury and affluence – chair: Ariela Mortara
Terhi-Anna Wilska
What will happen to luxury consumption?

Jacek Gadecki

Between uniqueness and standarisation - gated community as an complex consumer product.

Mika Pantzar

"What are we to do with new affluence?" The making of Tapiola garden city in the postwar Finland.

Gun Roos

Consuming spa in Norway, paths to beauty and health?
5A: Variations in food practices – chair: Lydia Martens 
Anna Masullo

Sociological theories and food insecurity: a practice theory approach.

Claudia Valadas Urbano and Nuno Jorge
The "Bimby phenomenon" and the change in food consumption lifestyles.

Monica Truninger

Cooking with Bimby: food practices, competences and kitchen technologies.

Alan Warde

Globalisation and the effects of variety: a comparison of Britain and France.

Arne Dulsrud and Lill Vramo

"It's more than just the food itself": Expectations and intermediation in the field of eating out.
Distributed papers

Isabel Farinha
In-school marketing: selling calories for a captive audience.
5B: Brands and consumption – chair: Roberta Sassatelli
Olga Kravets and Özlem Sandikci
Bank Lounges, a Case of Brand Materialization.

Thomas Lenz
Department stores and the early consumer society in Imperial Germany. A discourse analysis of the German fight against modernity.
Diana Quartiani

Building an ethically oriented consumption: children produced objects and critical consumption.

6A: Consumption and families – chair: Terhi-Anna Wilska
Melike Aktas Yamanoglu
Included or Excluded? Poor Youth Consumer's Accounts on Living in a Consumer Society.

Mauro Ferraresi and Giuseppe Stigliano
The Mcdonaldization of Tourism. An inquiry into the tendency of young people to choose "rationalized" vacation environments.

Sergio Mosteiro Molina

New and future cultural consumers: The Cultural Consumption and Practices of children aged 6-14 in Catalonia Survey.
Lydia Martens

Moralising New Parents, Moralising Markets: Consumer Culture and the Moral Contours of Early Parenthood.
6B: Consumption of arts – chair: Jukka Gronow
Laurie Hanquinet

Mapping the art museums' consumption and perceptions.

Paolo Magaudda

«Dematerialization», technology and listening experiences in musical consumption practices.

Doron Halutz

Social Stratification and Cultural Preferences: National Cultural Capital and Taste in Music in Israel.

Hidde Bekhuis and Marcel Lubbers
Domestic, European, and American music consumption in EU countries; trends and explanations.

Gust Vanhecke and Henk Roose
How big is the fence around music genres? An empirical analysis of people's classification of artists and bands within music genres.
7A: Politics of consumption – chair: Eivind Stö
Detlev Zwick and Yesim Ozalp
Liquefying Space: The Cultural Politics of 'Loft' Marketing. 
Ramon Llopis-Goig

The consumer boycott in Spain. Theoretical reflections and empirical results.

Stefan Wahlen

Consumer policy, consumption practices and consumer society.

Omri Shamir and Guy Ben-Porat

Political Consumerism in Israel: The Case of the Religious-Secular Struggle Over the Sabbath.

Sebastian Koos
The Moral Economy of Consumption in Europe: A Multilevel Analysis across 19 European Countries.

7B: Consumption and identification – chair: Monica Truninger
Rossella Ghigi

The consumption of aesthetic surgery in Italy: old gaps, new vocabularies. 

Riie Heikkilä

Between ethnicity and mother tongue: Self-images of the Swedish-speaking minority in Finland.

Roberta Bartoletti

Virtual consumption, real meanings: an ethnographic research about consumption in Second Life.

8A: Consumption practices – chair: Arne Dulsrud
Anu Katainen

Smoking as an adaptation - rationality and habituality of smoking in manual work.

Ardis Storm-Mathisen
Gender and digital gaming: how girls, boys and their parents account of their everyday practices and logics concerning use and regulation.

Ariela Mortara

The rise of ethical fashion: a sociological perspective. 

Simona Ironico

Children's development as consumers of fashion: an ethnographic study. 

POSTER SESSIONS

1: Case Studies of Consumption

Dulce Maria Magalhães

Wine consumption in semi-public daily life Porto.

Patrícia Pereira

The Lisbon oriental waterfront renewed: Parque das Nações as a metropolitan territory of leisure and consumption.

Laçin Tutalar

Consumer´s Place in the Mall: Reflections of the Global and the Local in four Shopping Malls in Ankara.

Maria José Abreu, Maria Helena Pires and Mellissa Lima e Silva
The contemporary estheticization of products through the shop window-dressing. Parfois: A case study analysis.
Aksu Akcaoglu

The Paradox of the Shopping Mall in Ankara: The Restrictive But Inclusive Quasi-Public Space of ANKAmall.

Oliver Berli

Distinction through omnivorous musical tastes in Germany: A grounded theory approach to cultural omnivores and strategies of distinction in the case of music.

Monica Titton

Transformations of Fashion: On the rise of a new democracy in fashion and its consequences.
2: Economic and Political Aspects of Consumption
Maria Romanova

Consumer`s Riskological potential like characteristic of economic behaviour.

Alex Boklin

Some aspects of modern tourism: a sociological review.

Eleftheria Lekakis

Political Consumerism or Political Co-optation? Mediating and Mainstreaming Fair Trade.

Ben Jacoby

Consuming Individuals, Consuming Societies: Theories of Consumption and the Wider Economy.

Raquel Ribeiro

Consumption and contemporary distinction.

Emese Gulyás

Understanding ethical consumption as public participation: institutions and behaviours.

