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The Department of Sociology and Anthropology, the M.A. program in Sociology of Technology  is pleased to invite you to the following talk

Dr. Marc Smith

Chief Social Scientist

Connected Action Consulting Group

http://www.codeplex.com/NodeXL
Marc Smith, holds a Ph.D. in Sociology (UCLA) and is a pioneer in the study of virtual communities. 

He is the author of Communities in Cyberspace ( Marc Smith and Peter Kollock (1999).

‘Social Role’ in an Online Community, Proceedings of the 42nd Hawaii International Conference on System Sciences – 2009 (with Gleave, E., Welser, H.T., Lento, T.M.).
‘Visualizing the Signatures of Social Roles in Online Discussion Groups’, Journal of Computer Mediated Communication, (with Welser, HT, Gleave, E. & Fisher. D).  
Wendesday, February 24th,

1 pm

IBM Building

Haifa University

Title: 
Visualizing collections of social media connections: using social network analysis to assess, evaluate and measure social media engagement

Abstract:


Enterprises contain social networks that are created whenever employees interact.  These networks become more visible when interactions take place through social media.  Outside the enterprise, social networks are forming when people link, reply, comments, edit, tag, and friend one another.  Sub-populations are formed whenever people mentioning the same company, products, event, topic, or personality.  Using social network analysis on these collections of connections reveals important patterns: how are people clustered and grouped, where are the gaps, who plays the roles of bridge, hub, and isolate? In this talk I will display maps of twitter, you tube, flickr, and enterprise email systems and demonstrate several tools that can be used to collect, analyze, map and monitor social media, including the free and open NodeXL (network overview, discovery and exploration) add-in Excel 2007.
